Outside-in >

Audience Engagement with the Core of a Creative City
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Re-framing the conversation
around creative city tourism




v’ recognition of artists’ role in city revitalization
v’ marketing & economic development model

When it comes to tourism...
Is the presented creative city linked to the artist
scene that fuels city image and vibrancy?

Does the economic impact from tourism trickle
back to the less formal art scene?

Is there authenticity and differentiation?
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How can place-making principles be applied
to the urban arts scene?

Community determined — involve artists!

It’s okay to serve/attract specific audiences

Dispersed footprint of artist scene can be
embraced — Less tied to one central district



With Civic Tourism in mind...
let’s consider current examples

(events and strategies) that
bridge the inner and outer
creative city scene.




>> maps, getting out to neighborhoods, tours,
mill buildings, diversity of participants,
friendly festival atmosphere...

Can these methods extend to year-round visitors?
 Make the journey part of the cultural experience
e Cluster studios that wish to open to the public
 Online data bases

* Month-long artist opens, sales, festivals






Chicago Artists’ Month
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Artomatic
a month-long DC artist sale

Themed annual Oct. event
art walks, art Open, 200+ events



>> culture of buying art, BUY LOCAL synergy

What to focus on:

e More selling/collecting where the art is made
 Buy Local Art campaigns

e Emerging artist spotlights

 Online databases



| buy indy art

PHoTO: Tom and Krista
Skidmore standing in front
of a newly acquired painting
by Jason C. Zickler.

Photo courtesy of Jason
Diehl.

Jason's artwork may be
seen at www.indyarts.org
or www.beindypendent.org.

“We really like Jason’s action paintings where he spontaneously dribbles paint across the
canvas. You really get a sense for the physical act of painting. We purchased several of his
large scale paintings for our new factory loft condo since they fit so well with our contempo-
rary urban lifestyle. They are impossible to miss when you enter the room.”

Krista and Tom Skidmore
Indianapolis




>> museums and visitors centers

What to focus on:

e lLarge-scale museum shows involving local art
* Ongoing gallery space devoted to local art

e Airports, Convention centers, public art, etc.









>> impart the local arts persona, creative
economy story and art scene texture

What to focus on:

e “What to understand” (on top of what to see, do, etc.)
e Local art history and current state of the arts
 Maintain/expand arts coverage

e Discipline-specific approach (design, fashion, etc.)



“U wish U Nu Philly like a local.”

\aws nightlife api™ oppiry

Www.uwishunu.com




Can online portals foster inner and
outer arts audiences overlap?

Tourism Local Arts
Industry Scene

...who takes the lead? Can we serve
both simultaneously?



BRIDGING OUTSIDE/INSIDE GAP:
1. extend Open Studio/Gallery Night ways
2. build art marketplace
3. access cultural tourist gateways
4. express local arts dialogue

Future goals?




BRIDGING OUTSIDE/INSIDE GAP:

1. extend Open Studio/Gallery Night ways
2. build art marketplace

3. access cultural tourist gateways

4. express local arts dialogue

* Provide conduits

e Allow local arts flavor to be the difference
* |nvolve artists more

e Complement existing cultural attractions



Outside-in >

Audience Engagement with the Core of a Creative City

Your ideas on this topic?

margiebutler@mac.com



